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Causes 



•  100	
  million	
  users	
  	
  

•  375,000	
  causes	
  
•  13,000	
  official	
  nonprofit	
  partners	
  	
  

•  $21	
  million	
  donated	
  in	
  2.5	
  years	
  

•  1	
  million	
  media	
  views	
  per	
  day	
  

•  Ac@ons:	
  Advocacy,	
  Awareness-­‐Raising,	
  
Educa@on,	
  and	
  Fundraising	
  

Causes:	
  A	
  PlaIorm	
  for	
  Ac@on	
  



Your	
  Nonprofit’s	
  Presence	
  on	
  Causes	
  

Wildlife	
  Forever	
  

Support	
  Wildlife	
  
Forever	
  

Save	
  the	
  
Wolves! 	
  	
  

STOP	
  Wolf	
  
Hun@ng	
  

from	
  Planes	
  

Californians	
  For	
  
Bear	
  Protec@on	
  

•  Started by you 
•  Supports your 
organization 
•  Members 
probably know 
you 

•  Started by  supporters  
•  You can affiliate with these 
causes  
•  Issue-based 
•  Reaches new members who 
might not know of your org 

•  Started by a chapter 
or regional leader 
•  You can affiliate so 
they get regional and 
national information 



Affiliate	
  with	
  Every	
  Cause	
  that	
  Benefits	
  Your	
  Nonprofit	
  

•  Go to your Nonprofit Partner Center:     
  http://nonprofits.causes.com 

•  Click on the “Causes” Tab 
•  Click “Independent Causes” 
•  Click “Send Affiliate Request” 



Create	
  a	
  Community	
  First	
  

1.  Grow Your Membership 
•  Membership Drives 
•  Contests for the Top Recruiter 
• Send bulletins asking 
members to recruit their friends 

2.  Educate Them About You! 



Fundraising	
  



Dona@on	
  Form	
  and	
  Dona@ons	
  through	
  Causes	
  



Step	
  1:	
  Create	
  Your	
  Fundraising	
  Campaign	
  

•  Go to your Nonprofit Partner Center:     
  http://nonprofits.causes.com 

•  Click on the “Fundraising” Tab 
•  Click “Create a Custom Campaign” 



What	
  Makes	
  a	
  Good	
  Fundraising	
  Campaign	
  

•  Specific 

•  Urgent (deadline) 

•  Tangible Impact  

•  Available Media – video 
and photos of need and 
impact 

•  Cost is the true cost of 
the project – breakdown 
of the price? 



Step	
  2:	
  Ask	
  Members	
  to	
  Donate	
  

Call to Action = “Donate” button in emails and posted on the cause 



Create	
  A	
  Communica@ons	
  Schedule	
  

Date	
  to	
  Send	
   Recipients	
   Title	
   Body	
  

April	
  4th	
   All	
  affiliate	
  cause	
  
members	
  

Urgent	
  Ac@on:	
  We	
  
need	
  your	
  help!	
  

Hi	
  everyone,	
  We	
  
just	
  found	
  out	
  that	
  
our	
  school	
  is	
  losing	
  

April	
  11th	
   Donors	
  and	
  
Promoters	
  

Thank	
  you	
  for	
  
taking	
  ac@on!	
  

Thank	
  you	
  so	
  
much	
  for	
  helping…	
  

April	
  11th	
   All	
  Administrators	
   Can	
  you	
  help?	
   Your	
  cause	
  is	
  imp…	
  

•  From your Partner Center, you can send messages to:  
• affiliate cause members (make sure your FB profile is linked in 
“Account”) 
• administrators of your affiliate causes 
• everyone who donates (and target by when they donated) 
• everyone who promotes your campaign (and target by when 
they promoted) 



What	
  Makes	
  A	
  Good	
  Bulle@n	
  

•  Title:	
  	
  short,	
  catchy	
  hook	
  that	
  will	
  make	
  them	
  open	
  the	
  email	
  
•  Body:	
  	
  short,	
  casual,	
  lots	
  of	
  links	
  to	
  the	
  donate	
  page	
  on	
  the	
  cause	
  (not	
  

your	
  website’s	
  donate	
  page)	
  
•  Don’t	
  send	
  links	
  outside	
  of	
  Facebook	
  	
  	
  
•  Don’t	
  ask	
  members	
  to	
  do	
  many	
  things	
  in	
  the	
  same	
  bulle@n	
  	
  
•  	
  	
  Don’t	
  deviate	
  from	
  the	
  message	
  during	
  the	
  campaign	
  



Step	
  3:	
  Gebng	
  Your	
  Community	
  Involved	
  



The	
  Social	
  Graph	
  



Step	
  4:	
  Using	
  Video	
  and	
  Photos	
  

1.  In the Welcome Note 

2.  On the cause 

3.  In Bulletins 



Closing	
  the	
  Loop	
  



Thank	
  you!	
  

Blog and Resource Center: 
http://exchange.causes.com/
resources/nonprofits 

Need Help? 
partner@causes.com 


